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Ca sh  Re cyc lin g

• Cash Recycling automates the depositing and 
dispensing of currency . . .

. . . allows both consumer  and business deposits at an 
ATM which can be automatically recycled for 
immediate use.

• Cash Recycling technology is not new, but the US 
market is only now beginning to adopt…why:
• Technology Improvements
• Cost Efficiencies / Revenue Opportunities
• New use cases
• 23% rise in cash demand *

*Data Provided by RBR



W h e re  Do e s  Re cyc lin g  Occu r To d a y?

Primarily two (2) venues for recycling machines - Ba n ks a n d  
Re t a il St o re s

Ba n k s  
• Te lle rs:  Te lle r Ca sh  Re cyc le rs (TCRs)
• ATMs: ATM Re cyc le rs (Ca sh  Re cyc lin g  Ma ch in e s – CRMs)

Re t a il St o re s
• ATMs: ATM Re cyc le rs a ka  Au t o m a t e d  St o re  De p o sit s – ASDs



Pro s /Co n s  o f TCRs , CRMs  a n d  ASDs
TCRs (Bank Tellers) CRMs (Bank ATMs) ASDs (Retail Stores)

Pros Reduction in human error

Reduced labor costs

Reduced counterfeit loss

Reduced CIT costs

Reduced counterfeit loss

Staff Efficiency

Staff Security

Same Day Credit

Reduced CIT costs

Increased revenues

Cons Increased HW cost

Increased servicing costs

Increased HW cost

Increased servicing costs

ASDs provide value for each of the following constituents:

• Retail Stores
• Banks
• IADs
• Consumers



Banks
• Allows commercial and consumer 

customers to make deposits @ stores 
with ASD

• Increased customer convenience
• Reduced costs
• Reduced account fees; increased 

competitiveness

Consumers
• Increased convenience:  

• More deposit locations 
• More self -service cash -in 

products/ services

IADs
• New products/services offerings
• New revenue streams on cash -in services
• More competitive 
• Reduced CIT costs
• Shift OTC transactions to self -service via 

cash -in capabilities

Au t o m a t e d  St o re  De p o s it  Va lu e  P ro p o s it io n

Retail Stores
• En a b le s st o re  d e p osit s w it h  sa m e -d a y c re d it
• Op t im ize  u sa g e  o f st o re  la b o r; in c re a se d  se cu rit y
• In c re a se d  st o re  t ra ffic
• Re d u ce d  ca sh -re la t e d  cost s (CIT, Sm a rt  Sa fe )
• Sh ift  OTC t ra n sa c t ion s t o  se lf-se rvice  via  ca sh -in  

ca p a b ilit ie s
• ~$750 -8 0 0 + PSM sa vin g s/re ve n u e  p o t e n t ia l
• Non -ASD st o re s: d e p osit  a t  n e a rb y ASD, n o t  b a n k



Au t o m a t e d  St o re  De p o s it  P ilo t

Staff Feedback​ Training​ Operations​ Financial Benefits​
Store personnel 
prefer ASD because:
• Less labor -intensive

• Less time -consuming and
• Avoids high -risk cash -

handling activities

• Ensure all 
personnel are trained 
on the workflow.

• Job aides and 
store manager/ back 
office procedures

• Bill jams will happen but 
having the right procedures 
in place is key

• Hub and spoke concept

Adding recyclers:

• Allows for numerous new cash -in 
products and services.

• Drives store traffic

• Provides an opportunity 
for broader business 
and consumer financial services

• Retailer savings/revenues from 
ASD are estimated to be as high 
as $750 -$800/PSM

Key Learnings:



Tra n s fo rm a t io n a l Op p o rt u n it y

Personalized Retail Financial Services 

Cash 
Withdrawals

New  Products /Services

Financial Services including Loans



Get on board today – cut costs, gain efficiencies, grow revenues, and transform your business!

ATM
Operator

Retail 
Banking 
Financial 
Services

Transformational 
Opportunity

ATM Ca sh  Re cyc lin g  



Qu e s t io n s



Th a n k  yo u .
W AYNE MALONE

wmalone@fcti.net

w w w .fc t i.com

Pre sid e n t  o f FCTI
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